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Press Release									                   December 26, 2025
DOF Robotics invests $20 million in Cappadocia
DOF Robotics, which exports to more than 60 countries across 6 continents worldwide and works with giants such as Universal Studios and Marvel, primarily in the USA and China, and collaborates with world brands such as Angry Birds, Transformers, Monster Jam, and Smurfs, is making a $20 million investment in Cappadocia with the NeoCappadocia project. Stating that they have taken action to bring together advanced technology, live performance, and thematic hospitality under one roof in the region, DOF Robotics Board Chairman Mustafa Mertcan said: "We expect NeoCappadocia, designed to serve 12 months of the year, to host more than 500,000 guests annually."
DOF Robotics, one of the world's leading brands in robotic systems, immersive education and entertainment technologies, motion simulators, game and content development, and image interpretation software technologies, has taken action for a giant investment of $20 million in Cappadocia, one of the world's most iconic destinations. The company will bring a new generation, experience-focused entertainment project to the tourism center with NeoCappadocia.
NeoCappadocia, which will be established in a 5,000 m² indoor area in Avanos, aims to bring together advanced technology, live performance, and thematic hospitality under one roof. Within NeoCappadocia, there will be a Fly Over Cappadocia / Turkey-themed flying theatre, a balloon simulator, a fully themed restaurant, a boutique themed hotel consisting of concept rooms, and live show experiences where technology, aesthetics, and storytelling merge. Designed to serve 12 months of the year, NeoCappadocia aims to bring sustainable momentum to regional tourism and make Turkey one of the global centers of experience, technology, and innovation tourism.
More than 500,000 guests targeted annually
Making an evaluation regarding the investment, DOF Robotics Board Chairman Mustafa Mertcan said: "We are positioning Cappadocia as a new experience universe where technology, storytelling, and emotional experience are intertwined, beyond its unique natural heritage. With NeoCappadocia, we are adding a new and strong reason to visit Cappadocia, which always ranks at the top of the lists of nature and culture tourism enthusiasts. With its launch, we aim to host more than 500,000 visitors annually, spreading Cappadocia's attraction to all four seasons. NeoCappadocia, one of the world's first examples in the field of experience tourism, is also of strategic importance as a project that carries Turkey's creative technology power to the global stage."
"We will position Turkey as a high-tech experience country"

Stating that similar projects to be implemented in Cappadocia are targeted to be implemented in Istanbul and Antalya, Mustafa Mertcan said: "With our strong engineering infrastructure, R&D-focused growth vision, and global perspective, we contribute to Turkey being positioned as a high-tech producing and exporting experience country, in addition to being a tourism destination. With these projects, we aim to permanently elevate the brand value of Turkish engineering, creativity, and innovation capability on the world stage."
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